Section 1

Groww SIP Flow UX Breakdown

Case Study will be breakdown into the following

User mindset & pain

UX goals

Screen-by-screen breakdown
Microcopy psychology

Design principles you can steal
Creative “what-if” exercises for you

User mindset entering SIP flow

User brain

“I want to invest but I'm scared I'll lose money, or
choose wrong fund, or mess up.”

This B not a normal flow like ordering pizza.
This U fear + uncerfainty + respansibilify.

Flow Breakdown (screens & UX intent)

Step A : Fund Discovery Screen (listing)

«* What UX does:

e Highlights fund names, returns, risk, rating-ish
indicators
o Uses filters (Category, Returns, Risk)

reduce cognitive load
increase trust

make it feel guided
remove regret risk

So every UI choice b designed +o
reduce pamic.

People fear choosing wrong fund, so they need
“guardrails.”

Information chunking is used here. in which

- 2-4 key metrics only shown
Not a finance dashboard

Show “enough info +o decide’ not
“everytiving you know.”

Step B — Fund Detail Page

This screen is “the convincing page.”

e What it does beautifully:
e Shows long-term return chart
e Shows risk level
e Shows fund manager, holdings (optional deep
data)
e Buttons are clear: Invest / SIP

This page replaces the role of a financial advisor.
The Ul must do emotional reassurance.

Progressive disclosure

e Basic summary first
» Deep details for advanced users
e No one is forced to read everything

Let users el smart without forcing
them 10 be experts.

Step C — Choose SIP Amount + Date

This is where anxiety peaks:

“How much should | invest? What if too much? What
if too little?”

e So UX typically adds:
e Minimum amount hint
o Monthly date picker
o Sometimes returns calculator

People don’'t know what “right amount” is.

Keeps it minimal + shows just enough suggestion.

Great UX doeswt give answers — F
qives ceomnfidence 0 choose.

Step D — Payment Method + Confirmation

This is trust moment:

“Am I really paying? Will it go through? Will | lose
money?”

e So Ul gives:
e Clear breakdown
e Big confirm CTA
e Payment method explanation

Summary before commit

Every good financial UX has a review screen.

Users wamd ‘a momend 4o breatie”
before a big action.

Step E — Success Screen

This is underrated UX

e Shows “SIP created”
o Next steps (track, modify, pause)
e Sometimes reassurance copy

The user needs closure:
“Ok I did it right.”

Success screans are not- decoration,
they're frust reinforcement-

Microcopy Psychology (what Groww does)

Groww'’s microcopy is usually

calm
non-technical
action-driven

This B not a normal flow like ordering pizza.

This U fear + uncerfainty + respsnsibility.

“Start SIP” instead of “Initiate recurring
investment”

“Low risk” not “low volatility equity debt hybrid”

fear dies when language feuls
I ain.

Information chunking in UX design

U breaking down large amounts of confent or
complex tasks indo smaller, meaningful,
manadgeable groups (chunks) +o leverage
humane cognitive Limifs, making informadtion
easier 10 scamy process, understand, and
remember, thereby reducing cognitive load and
improving user experience, effen seun in forms,
Lists, amd navigation

UX design principle that
simplifies inferfaces by
showing anly essential
info initially, revealing
more complex Yeatures or
defails as the user newds
them, reducing cognitive
load amd making
complex tasks fel
manadeable



